Running head: MEDIA 		1

MEDIA		4



Media
[bookmark: _GoBack]

        The chapter "Militarism and the Media" from Joel Andreas' political graphic novel Addicted to War (2002), discusses Andreas’ perspective on how corporate interests and the media influence public opinion and the size of military budget spending, supported by the belief by political and corporate elites that America meant to control nations on both sides of the globe, and the real interests behind much of the U.S. foreign policy. Andreas speaks about the cost of war not only to taxpayers but also to the deaths and service of American soldiers. His purpose of Addicted to War seems to be to educate and enlighten his readers to the imperial ambitions of America's "prominent government officials, business executives, and bankers" (Andres, 2004, p. 12). Andreas’ an anti-war activist breaks down America's justifications for war and military spending in ways that both children and adults can easily understand. His use of graphics and speech bubbles serve to break down the information so that it is easier to understand the meanings behind it, and so it will be more attractive to people not accustomed to heavy reading.

         Using the medium of comic Andreas describes the link between the industrial military complex and the media.  Large media corporations, such as ABC, FOX, and NBC have the ability to manipulate information that they transmitted in a way that their parent company wants. Andreas’ says in his comic that, “NBC, as we have seen, is owned by GE, Viacom owns CBC, Disney owns ABC, powerful corporations also sit on the boards of weapons manufacturers" (Andres, 2004, p. 56). In Canada, the three largest newspaper chains control 74 percent of the daily distribution of print news, with CanWest Global controlling 40 percent of all circulation. These figures show a similar trend when we include other news forms with five companies owning 84 percent of all media in Canada (Lewis, 2006, p. 272). The author is arguing that all media is biased towards these corporations and ends up giving the same perspective of news to the readers. The result is that people of different perspectives read the same news. The media controls the story in an attempt to influence the reader's mind, rather than just providing a story. These companies know how to represent a story by not giving very much information, withholding behind the scenes decisions, and treating public more like a child providing to be talked down too than a drone to be influenced. Lewis gave a good example in his book about the media scare tactics, by showing how the media gave coverage to the SARS epidemic. In the first half of 2003, SARS received a phenomenal amount of news attention, with the New York Times phenomenal amount of news attention, with the New York Times running over 300 pieces on it in one month (Lewis, 2006, p 269). Time magazine made SARS a cover story with this heading, " How scared should you be?" (Lewis, 2006, p 269). He argues that the media cast SARS as an epidemic. In reality the World Health Organization (WHO) says the yearly flu epidemic affects people more than SARS. No other disease received as much attention at that time, but because SARS was a new disease, the media turned it into a media event, with the added effect of having a headline that would allow them to sell more papers.

          The most recent coronavirus epidemic shows us how media can manipulate stories to manipulate the reader's minds in the same way. Graeme MacKay shows, in his editorial cartoon in the Hamilton Spectator from January 29th, how the coronavirus is becoming an issue of racism against Chinese people (MacKay, 2020). In his cartoon, he is showing doctors are treating wearing hazardous material suits (Hazmat) suits and helping a patient on a stretcher, while one doctor holds a clipboard reading “corona virus” (MacKay, 2020). A figure wearing KKK robes stands nearby saying “them Chinese, eh?” while a doctor replies that he is not helping (MacKay, 2020). This cartoon asserts to the reader that Ontario schools are already dealing with the anti-Chinese sentiments due to the outbreak. This is an example of media bias, rather than letting people know how regular diseases were taking lives, and how that is not affecting Canadians, or introducing the corona virus as a way to let people know how to take precautions instead of making it an object of fear. The Media is showing different negative sides of Chinese culture, rather than how Canadian’s could protect themselves from this virus or help those in need. This cartoon seems to be showing that some Canadians are just blaming the Chinese people. The media giving readers the wrong impression has started affecting Chinese people in other countries. Harmful diseases can break out anywhere as all people are at risk of disease. MacKay is right in letting the readers know that it is a mistake to blame the people of a country for getting sick, but much of the fear and anti-Chinese sentiments can be seen as a result of the media’s treatment of the outbreak. 
         Media bias is one of the significant issues we are facing nowadays. Media is a powerful tool which when used with respect can be a great aid to people. It however is not perfect and often can be seen to be influenced by a big corporation seeking to push a perspective that would help them. The reader should be aware of these biases, and no believe everything they are told to get a better perspective.
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